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Development of listening, speaking, reading and writing English language skills, communication

in social settings
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Development of basic English language skills, basic language for general and academic English
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Development of advanced English language skills, advanced language for general and academic

English
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Concept and important of information, processes development of information literacy skill,
information searching, selecting sources of information, evaluation of information values, information

analysis and synthesis, information composition and presentation in various formats.
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Concepts and importance of happiness of life, dimensions and levels of happiness of

life, the art of happy lifestyle, virtue and ethics for happy living, creating happiness of life
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Concept of local wisdom, local wisdom and ways of life, local wisdom and community

development, local wisdom and impact of social and globalization, local wisdom development.
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Culture and cultural diversity, western culture, eastern culture, This culture and Isan culture,

impact of cultural changes on society and human way of life.
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Definition and development of globalization, globalization and global social change, relationship
and impacts of globalization on the world society and human, cultures, technology, economics, politics,

nature and environments, responsibility of the global citizens on changes, impacts of globalization
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Concept and theory of creative thinking, component and form of creative thinking process of
creative thinking, knowledge and information seeking, creative thinking techniques, developmental process

of creative thinking, application in daily life, producing creative work in daily life.
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Life and Environment
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Life and environment, basic unit of organism, genetics ad evolution of organisms, relation of
structure and ecosystem, food cycle and essential components for human being, environment and daily life,

greenhouse effect, guidelines for environmental protection, environmental and happy life.
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Civil and Commercial Law (Book 3) relating to certain specific contracts that are necessary for
business such as purchase and sale contracts, exchanges, gifts, pledges, mortgages, hire of services, hire of

work carriages, promissory notes, partnerships and companies.

960 102 HOINS1 3(3-0-6)
Taxation I
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General knowledge of taxation, concepts and role of taxation as a part of government fiscal policy,
principles and methods of tax assessments according to Revenue Code, a study of personal income tax,

corporate income tax, value added tax, excise tax, specific business tax, withholding tax, custom duties and

other relating tax.

a

961241 MISIAUFIND 1 3(3-0-6)

Q

Corporate Finance I

ou'lvueaaeN - 966 111

¥
=3

MWIINVOINMTIIUFTNY VNV Iz HINVIAIANITNITRY HuIAaNLg 1Y VY04
a a 1 a = 1A L4 a 4 a a
NITNUTINIANIATVUDINY miﬂimugamﬁumwsl NITUATIEVIUNTHNULASIUNTEUTANUAA NI
a [ a 1T A a a 4
UWQLLWUﬂW‘iNULLQZﬂ?iﬂ@ﬂ?iﬂWENUHUWMUﬁﬂu UADINUNULASAATANTTINU NI1TAIUATISHIY

a a o
aNNU ﬂ'lﬁ'ﬂ‘igll1mﬂ'l§'ﬂi%LlﬁNuﬁﬂiu@ﬂﬁﬁnulm%ﬂ'ﬁ?mi'ﬁﬁi]ﬂfjjiJ‘l/;lu

J
Overview of business finance; role and functions of financial manager, fundamental concepts for
business finance, time value of money and asset valuation, financial statement and cash flow statement

analysis, financial planning and working capital management, sources of fund and financial market, the

analyses of capital budgeting and the estimation of relevant cash flow and break-even point analysis.
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Principles of microeconomics; economic concepts, methodology and terminology; economic
system, principles of consumer behavior; demand and supply; production function; cost function; market

structure of both product and factor markets.
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Preliminary to Macroeconomics
d‘ a =
o lvvessiedn : luil
F) a Y a ) 9 a
iﬂﬂhl@‘ﬂizﬂﬂﬂﬂﬁ ﬁ"Ju‘]Jizﬂ@“].lﬂ]ﬂ\“li'lﬂhlﬂﬂi$°]ﬂ°]ﬂ¢] mimwumw"l@ﬂiwwm A[ININ
Y a 1 o o o a
mimuazmmuizmwﬂizmﬁ ﬂﬁﬂﬁ\‘lﬂlﬁ]\‘Iii‘]J'lﬁL!,ag‘lﬂEJUWﬂﬂWiﬂa\? NITNU ﬂ'li‘ﬁUWﬂ'liL!,aguTEJ“]ﬂﬂ
a o a =) 9 9
NI1TINU ﬂ'li‘WGJllﬂLﬁi‘Hﬂﬂi] ﬂnmumauazmﬁmam
National income; composition and determination of national income; national income
equilibrium; international trade and finance; public finance; economic development; problems of

employment and inflation; and indexes such as consumer price index.
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Principles of Marketing
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Basic concepts in marketing and marketing and market segmentation, classification of goods and
services, marketing function, institutions and channels, markets and the environments, the changing market,
consumer's buying behaviors, product policy and factors affecting consumer's demand, price policy,

distribution policy, and promotion policy.
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Hospitality and Tourism Industry
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Evolution, concepts and components of hospitality and tourism industry, organization and
business related to hospitality and tourism industry, roles and impacts of hospitality and tourism, the

government policy on hospitality and tourism industry, introduction to hospitality and tourism business,

development of hospitality and tourism industry in globalization.
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Tour Planning and Organizing
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Type of travel agencies and tour operators, type of tour conduction and travel businesses, accounting

and finance for tourism businesses, calculate the cost of services, ticketing, reservation, passport, recreation

for tourism, routing, climate monitoring, calculate travel time, tour program suitable for customers, using

information technology for tourism management, problem and solution for tourism management.
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Human Resources Management in Tourism Industry
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Introduction to human resources management, human resources planning, training and

development, leadership and team work development, motivation, performance appraisal, labor law, labor

related to hospitality industry, and relation management.
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Tourist Behavior and Service Psychology
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Concepts and theories of psychology: the basic needs of human, motivation, perception, learning,
attitude, belief, value, and meanings. Basic concepts of tourist behavior: the purchase decision-making
process, factors influencing the purchase decision-making (internal & external): internal factors; motivation,
perception, learning, characteristic, belief, value and the external factors; economic, social, cultural, family,
reference group, social class etc, market segmentation and typologies of tourists by demography, geography,
economic, social, cultural, psychology, behavior etc. The analysis of characteristic and behavior in each
segment or type of tourist, marketing and trend in tourist behavior, meaning and its importance of service
psychology, principles of human relation, principles and techniques of communication, principles and

techniques of service, factors influencing service, service problems and its solving.
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Information Technology for Tourism
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Basic knowledge about information technology in tourism, computer and data processing,
software, database of travel information, computer network, web technology, e-commerce, Information
system development and management, reservation systems and distribution solutions, travel agency
management system, information systems in meetings, seminars and exhibitions, customer relationship

management system, the application of information technology for tourism.
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Logistics and Passenger Transportation Management for Tourism Industry
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Meaning and important of logistics and transportation, logistics and supply chain, logistics
management process, information system management for logistics and transport, raw material management,
procurement and purchasing, production and operation, inventory and warehousing, distribution of goods and
service, transportation system, passenger transportation management, passenger transportation system on
land, rail, sea and air, transportation equipments and vehicles, price controls, promotion, the impact of
competition, and the co-ordination of the travel industry and control systems, laws and government policies

in logistics and passenger transportation
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Thai Studies for Tourism
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Background of Thai people, a brief history of Thailand, geography of Thailand, social tradition
and culture of Thai, Buddhism in Thailand, the importance and characteristics of Thai arts, Thai handicrafts,

Thai literature, Thai dramatic art and music, festivals and Thai food.
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Airline Business Management
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Characteristics and components of airline business, economic structure of airline business,
marketing management and financial of airline business, role of governance for support Thai airline industry

to be the aviation hub and developed to world airline industry and laws of airline business.
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Meeting, Incentive Convention and Exhibition Management
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Definition of MICE (meeting, incentive travel, convention, and exhibition) business, concept and
evolution of MICE management, role of MICE business, types of meeting and exhibition, planning process
and management for meeting and exhibition, preparation, marketing and evaluation for meeting and

exhibition.
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Principles of Ecotourism Management
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Meanings and types of environment and natural resources, principles and concepts of ecology, the
relationship between natural resources and tourism, background concept and meaning of ecotourism,
principles and component of ecotourism, characteristic and behavior of eco-tourist, ecotourism management
process, ecotourism planning, ecotourism resources management, ecotourism activities management, eco-
lodge management, facilities management, local community’s participation and benefits, cultural and

environmental awareness and local benefits, role and responsibility of stakeholder in ecotourism.
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Tourism Innovation
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Scope of tourism, characteristics of tourism, tourism innovation, tourism management innovation,
innovation application in tourism industry, creative economy and tourism, trends of tourism and planning and

sustainable tourism development
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Spa Management
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History and evolution of spa business, concepts of spa, trends and opportunities of spa business,
types of spa, customer behavior, management of spa business, designs, public relations, marketing, related

laws and regulations, spa business, service quality management, and service ethic.
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Cultural Tourism Management
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Meanings of culture, types of culture, cultural and tourism, cultural tourism model, planning and

cultural tourism management, trend of cultural tourism and sustainable cultural tourism development.
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Community-Based Tourism
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Definition of community-based tourism, analysis of the role and the importance of communities in
tourism destinations, awareness development, potential development, network development, participation of
communities in tourism management and development, role of government and private organizations,

problems, limitations and management guidelines, and case studies.
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Niche Tourism Management
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Definition of niche tourism, types of niche tourists, tourism behavior of niche tourists, tourism
model for niche tourists, study needs of niche tourists, niche tourism management for needs of tourists, niche

tourism development and trends of niche tourism.
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Commercial Recreation Management
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Characteristics and importance of commercial recreation management, recreation activity for

tourism, planning and process of commercial recreation activity and recreation for sustainable tourism.
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Agro Tourism Management
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Meaning and importance of Ago-tourism, elements of Agro-tourism, types of Agro-tourism,
activity of Ago-tourism, knowledge about Home stay and Farm stay, trend of Agro-tourism, coordinate with

relevant organization.
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Sport Tourism Management
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Characteristics and importance of sport tourism management, types of sports for tourism,
consistency between sports and tourism, sport activity for tourism, policy of tourism and sports management

of Ministry of Tourism and Sports, and trends of sport tourism management in the future.
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Health Tourism Management
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Definition of health tourism, importance and evolution of health tourism, characteristics of health
tourism, health tourism destinations, types of health tourists, sustainable health tourism management, wisdom

adaptation for health tourism product development, trends of demand and supply of health tourism, and

marketing for health tourism.
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Tourism in Asia — Pacific Context
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The history of tourism in the Asia Pacific, tourism model in the Asia-Pacific, tourism marketing in
Asia Pacific, impacts of tourism in Asia Pacific, tourism resource development in Asia-Pacific for the growth
of tourism in the region, the change of economy and social in Asia-Pacific and trends of tourism in Asia-

Pacific.
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Crisis Management for Tourism
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The types and characteristics of risks that affect the crisis in tourism industry, factors that caused
the crisis, risk management and critical types in tourism industry, strategy for prevent and reduce the impact

of the crisis.
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Tourism Strategic Management for ASEAN Economic Community
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The beginning of tourism economic of the ASEAN economic community, objective of ASEAN
economic community, the responsibility of the ASEAN economic community, agreements about ASEAN
economic community, products and services cooperation and integration, participation of Thailand in
ASEAN economic community, the concept of strategic management in tourism and trend of tourism

development for ASEAN economic community.
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Event Management
d’ a =
Roulvueesiodan : il
sluuumsTanumamalsznnaes dmsuaudiaurazgine Anpglnunvesnumeania
a Y Y
NITINUAUITU NITDDNUUUITU NITUIUIIITU Iﬂi\‘lﬁ%1\‘1ﬂ1ﬁ]ﬂ\i1u fﬂiﬂiglql,ﬁ\ﬂu ﬂTi!,!,ﬂul"ll‘]jﬂJUWW
Y a a o
mwwzwumazm‘iﬂigmuwamiﬂgumm
The various event types for social and business, study of special events, planning, design,

management, structure, project bidding, problem solving and evaluating the events.
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Professional Ethics and Laws for Tourism
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Role and importance of ethics for business running, moral responsibility of businesses, various
ethical theories and applications for entrepreneurship, management and other situations, corporative
behavior, formation of conscience awareness, professional ethics in tourism, immigration and customs

regulations, related regulations and laws in tourism.
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Marketing for Tourism
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Characteristics of tourism industry, marketing environmental, tourism marketing plan, tourism
marketing structure analysis, segmentation, positioning, targeting for tourism marketing, tourism marketing

mix, corporate social responsibility and present tourism marketing plan.
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Strategic Management for Tourism
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Strategic management processes for businesses in tourism industry, study and analysis of internal
and external environment for chief executives’ decision making and formulating appropriate policies to

achieve organization objectives.
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Sustainable Tourism Management
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Concepts of sustainable tourism development, planning and management, development in tourism
resources, environment in destinations, tourism geography, tourism business, tourism marketing, local

communities and appreciate in sustainable tourism.
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Principles of Tourist Guide
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Meanings and importance of the tourist guides, role and status of tourist guides in the tourism
industry, personality, manner, art of public speaking and service. tourist guides’ problem solving and ethic,

tourists’ safety, first-aid, leadership of tourist guides, related regulation for tourist guides, tourist guides acts,

related organizations in tourism industry, field trip and practice as tourist guides.
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Accounting and Finance for Tour Business
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An overview of accounting and finance for tour business, fundamental concepts, principles and
methods of accounting and finance for tour business, methods of gathering data from each function of
the tour business, financial statement and cash flow statement analysis, financial planning and working
capital management , sources of funding and financial market, the analyses of capital budgeting and the

estimation of relevant cash flow and break-even point analysis for tour business.
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English for Tourism Industry
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Practice in listening, speaking, reading and writing in English, especially for tourism information,

project presentation, report writing and précis.
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English for Tourist Guide
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Practice in listening and speaking for tourism destination explaining, direction guiding, and
problem solving.
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Research Methodology in Tourism
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Philosophy of Tourism research methodology, problem definition, objective, hypothesis, research

methodology design, analysis and interpretation of data, writing tourism research proposal
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Entrepreneurship in Tourism Industry
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Characteristics of entrepreneurs in tourism industry, business opportunities, entrepreneurial mind,
ethical and corporate social responsibilities, process of business planning, organizing, and controlling a new

business, modern theories and practices on how to build or run a new business in tourism industry.
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Seminar in Tourism
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The seminar will consider the various issues in tourism managements, students must search and
present their findings in the classroom. Students may operate as a group and share their ideas with an

experienced executive in tourism who has been invited to attend the seminar.
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Field Experience in Tourism Management
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Practicum in tourism in tourism business in order for students to apply their knowledge with the

real situation, to provide orientation pertinent to the details of training, students need to have 400 hours of

standard tourism training and also need to attend seminar and training appraisal.
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Preliminary Principles of Accounting
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Accounting principles and general knowledge about accounting including accounting definition
and objectives, the value of accounting information and accounting framework, accounting principles and
methods of double entry system, accounting for trading enterprises and services business, journal and general
ledger, end-of-period adjustments, closing entries, trial balance, working paper, financial statements
preparation, petty cash system, fundamental accounting for assets, liabilities, equity, revenue and expenses,

concepts of voucher system and accounting professional ethics.
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Statistics for Management
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Statistical methods, organizing and displaying data, introduction to probability , random variables

and their distributions, estimation and hypothesis testing in business model, analysis variance, regression

correlation and prediction, forecasting and interpreting trends, statistical software.
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Principles of Management
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Major concepts and management theories, change management, negotiation strategy, functions of
management, business environment and organization culture, planning; decision process, planning process,
organizing; human resource management, leading; leadership, motivation, team and teamwork,

communication for management, controlling.
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Production Management and Service
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Study production and service processes, concept of products and service design, project
management, demand forecasting, location and layout design, purchasing, inventory management, work

design and analysis, supply chain management, quality management and technology management.



