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000 101 mméﬁﬂqmﬁaﬂﬁ?ﬁ'ami 3(3-0-6)
English for Communication
Heulvvesseden : lfl
MsWainuensile ya 61U wasdeunvidaingy msdeansluanunisairine Tudny
Development of listening, speaking, reading and writing English language skills, communication

in social settings

000 102 M¥18INgYNIIVING 1 3(3-0-6)
English for Academic Purposes | (EAP I)
Soulvwesnedn : 000 101 wialfiguwin
stz mSInnuiuiug L Mwinguiuiugiuiiluuazmednns

Development of basic English language skills, basic language for general and academic English

000 103 A1INGYNIIVING 2 3(3-0-6)
English for Academic Purposes Il (EAP 1I)
FHeulvwessedu: 000 102 vdeisuwi
m’aﬁ@umﬁﬂwmmé’aﬂqw%uqa mmé’aﬂqw%gugjnﬁm%’ﬂ%%huﬁaLLasmﬁmmi
Development of advanced English language skills, advanced language for general and

academic English

000 130 vinwegn1s3ansaume 3(3-0-6)

Information Literacy skill

Heulvvesseden : lfl

WWIARLALAUAAYYDIENTAUNA NTFUIUMTNITHRUTINYENITITOUIAUAITAUNA  NITHUA
ANTAUNA NITARLABNUEIENTAWNA N15UTTEUAMAIYRIETAUNA MIIATIERLardIATIZ R TAULVA
nsiSeuBsawazaueasaumeAluguLuusngeg

Concept and important of information, processes development of information literacy skill,
information searching, selecting sources of information, evaluation of information values, information

analysis and synthesis, information composition and presentation in various formats.

000 145 A13EUAENIIANTS 3(3-0-6)
Leadership and Management

Naulvuassnedv : lud
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wnAauagnguiiferiuaniziii ynanan Snvaziazunumgih msaeiinnuagnisvianudy
fiu wdnnsuagnguinisdans msdanisdates msdanstuangingn nsdanisfunisldsuuas ns
Fansfiuanudands Msdanisilainagns wmslumsiauinvenadudin waznisdanis

Concepts and theories of leadership, personalities, characteristics and roles of leadership,
team building and team working, principle and theories of management, self management, crisis
management, change management, conflict management, strategic management, development of

leadership and management

000 146 ANUFVVDITIN 3(3-0-6)
Happiness of Life
Foulvvessedn : laidl
wnAnuaraNdAUeILGUYRsTIn TRlarsiuANNAUYesTin Aaznsiluindisinuay
ANSITNATEsTIHIUMIA IR liAuEY N15AT9ANNAVVRITIR
Concepts and importance of happiness of life, dimensions and levels of happiness of life, the

art of happy lifestyle, virtue and ethics for happy living, creating happiness of life

000 153 Qﬁﬁmmﬁaqﬁu 3(3-0-6)
Local Wisdom
Houlvwesseiv : L

[N

wiAnve il viesiu gl wesduiumsiisein  Qiidygyviesduduimuinisvesyuu
pilgyaviosiuiunansenundsauuaznszualaniiing maianngilyyviesiu
Concept of local wisdom, local wisdom and ways of life, local wisdom and community

development, local wisdom and impact of social and globalization, local wisdom development.

000 156 WY IMUTTTH 3(3-0-6)

Multiculturalism

Feulvvasedvn - lafl

TAUGTTULALAUNANNAENITAUSTTN TRUsTTURYIUAN TaussTunziuoen Tausssulneuay
Sausssuday mswasuulamedinuuaznszualanfindiunanssnumeiamusssy Tausssuiudatin
VBIUYBY

Culture and cultural diversity, western culture, eastern culture, This culture and Isan culture,

impact of cultural changes on society and human way of life.

000 157 wariladlanlunseualan1Aimu 3(3-0-6)
Citizenship and Globalization

Woulvuessnedv ; Tull
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Aumneuaraaduuivedlanidtey nszualaniAiniuaznisiudsunlasvesdsaulan
Auduiusuaznansgnuvedlan1finudedinulanwaruywdlugudiny Jausssu walulad wswgia
msidles sTsuMRuardanIndo mmi"uﬁmjaiﬂ,ugﬂuzwaLﬁaﬂaﬂﬁiamim?ammaﬂ nansynunlanAing

Definition and development of g¢lobalization, globalization and global social change,
relationship and impacts of slobalization on the world society and human, cultures, technology,
economics, politics, nature and environments, responsibility of the global citizens on changes, impacts

of globalization

000 162 Tinduwmaluladadsln 3(3-0-6)

Life and Modern Technology

Feulvvosredv : Ll

nensuazweluladateln naluladansaunauaznisdeans uilumaluladimaluladdinmn
weluladmedlug uasmeluladadslmisug wnldunmstauimaluladluewan nansenureanisiamumig
wialuladaain dAuLarsIINTIR

Modern science and technology, information and communication technology,
nanotechnology, biotechnology, genomic technology, and other modern technologies; trends of
technology development in the future; impacts of technological development on life, society, and the

nature.

408 101 Mw1AUNAN 1 3(3-0-6)

Chinese |

Heulvvesseden : lfl

Annsléinnwiia 4 vinwe Ao nsite o 81w waniBeu saviamslinauynsuniwiu lnssaiens
l’senﬂim"luizﬁuﬁugm Tnsnsaeaunsniieniiafuusyfamans Tausssuwasanuuegveyaiy

The practice of using the four basic language skills: listening,speaking,reading and writing —
including how to use the Chinese dictionary; pronunciation of Chinese words, basic grammatical

structures: in the context of Chinese history, culture and their ways of life.

408 102 MW1IUNAN 2 3(3-0-6)
Chinese I

Houlvwesseivn : 408101

' v
= =%

Anmsldniuvine 4 vinwe Ao n1sila wa 8w wazlBeuluseauiaadu lnsaeaunsniilonigafy
UseiRenans Jausssu wazanudusgresniiu
The practice of using the four higher language skills: listening, speaking,reading and writing: in

the context of Chinese history, culture and their ways of life.
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**960 101 NYUNFINA 1 3(3-0-6)
Business Law |
Houlvwessieivn : Lid

°

Uszaianguungunauasmalsd ussn 3 sesenmadyaiiddgyuazdndulunisuseneugsie

<

v

LA dyadevie wandeu Wanh e Pewsanu fehees Mdyanldtu e usen
Civil and Commercial Law (Book 3) relating to certain specific contracts that are necessary for
business such as purchase and sale contracts, exchanges, gifts, pledges, mortgages, hire of services,

hire of work carriages, promissory notes, partnerships and companies.

**960 102 N1E8INT1 3(3-0-6)
Taxation |
Geulvvessedvn - lafl
mmiﬁ"ﬂﬂlﬁ'mﬁum@mm wndakazunumvesnSonsludiiieadesiuulouisnsadees

o @ & a

%5 wdninauet BnsussdulaznsinfunBeinseingg sadseanaiugnsuaznStifetosuldun 0@
fuldyarasssun M8Rulddfyana mSyadudin ndgshaane mEduldin u f91e Smaning 1@
assnaniie wazonsuanud

General knowledge of taxation, concepts and role of taxation as a part of government fiscal
policy, principles and methods of tax assessments according to Revenue Code, a study of personal
income tax, corporate income tax, value added tax, excise tax, specific business tax, withholding tax,

custom duties and other relating tax.

**961 241 N5LEUGIAA 1 3(3-0-6)

Corporate Finance |

Feulvvesedn : 966 111

AMTIMYRINIRUFIAY Unumuazniiiivesdanisnisiu LLu’aﬁmﬁugmmaamsﬁuqiﬁﬂmL’Jawaa
Bu MsUszdlugaAdunsng n19IATIEaUNITRULAZIUNTEUARLEA N15IUNUNTIIULAENITIANITNNT
RuUyUMyUREY WEIRUYLLasAaIANITRY N1TIATIZNUAIY  N1TUTZLINNINTZRARUAATLIVAMULAE
NTIATIENIAAUNUY

Overview of business finance; role and functions of financial manager, fundamental concepts
for business finance, time value of money and asset valuation, financial statement and cash flow
statement analysis, financial planning and working capital management, sources of fund and financial
market, the analyses of capital budgeting and the estimation of relevant cash flow and break-even

point analysis.

**962 101 iswgAansIanIAlaY 3(3-0-6)
Preliminary to Microeconomics

Waulvvassiedv : ludl
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wé“mﬁmé’uwmﬂwgmam%f ﬂzymﬁugmmqmwgmam% QUaIA QUL UagAaunIN ANUEANEY
WOANTTUAUTINA NquYN1THER natanandn natnladenisndn ninenseTTuIAkarU STUIakazns
BNTALYINATN

Principles of microeconomics; economic concepts, methodology and terminology; economic
system, principles of consumer behavior; demand and supply; production function; cost function;

market structure of both product and factor markets.

962 102 \ATugAMANSInAAL 9L 3(3-0-6)

Preliminary to Macroeconomics

Heulvvesseden : lfl

518laUsEv1A drulsenevresnelausenvd nsiruaselausernd gasnIn n1sAkay
N15HUTENIUTENA N13AFIVDITTUIALALULEUIENITAGT NITRY N155UIATHATULEUIENITRY NTHRIL
WT¥FNY A1RuialazN15INUY

National income; composition and determination of national income; national income
equilibrium; international trade and finance; public finance; economic development; problems

of employment and inflation; and indexes such as consumer price index.

*¥963 217 YANNITAAIN 3(3-0-6)

Principles of Marketing

Heulvvesseden : lfl

LLmﬁmﬁug’mLﬁmﬁummmmLLaza'auLLUmmm nsdaUssiandud uaguinsuihinianisnain
fianeq antunsmaiakaztomINITImena1n warduindey  nsUAsuuUasemann WOANTITY
lun1stovesiuilan ulsuiendndugisnag finssnunsndiougUasdvesiuslan uleviesia ulswvisnisdn
MUY LazulyuIsnsaETuNIIRaIn

Basic concepts in marketing and marketing and market segmentation, classification of goods
and services, marketing function, institutions and channels, markets and the environments, the
changing market, consumer's buying behaviors, product policy and factors affecting consumer's

demand, price policy, distribution policy, and promotion policy

065 111 ANTUMUBINAEIIUgRaIMNTTUNITYIBANET NMsLsssuwazBLiun 3 (3-0-6)
Introduction to Tourism, Hotel, and Event Industry
Waulvvassiedv : Ll

TIWNT WA UarasAUsENay BaAnTUALTINIMALITEY UNUMULAEKANTENU UleueuadsTua

o a

wuingIRaNiBaiied N1sl5asukagBiIun NSHAINIERNEYNTINTDIQAAINNTTUNTBUTET N1T15auTY

]
4

wagdLIunlugalaniAda
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Evolution, concepts and components of hospitality and tourism industry, organization and
business related to events, hospitality and tourism industry, roles and impacts of events, hospitality
and tourism, the government policy on events, hospitality and tourism industry, introduction to
events, hospitality and tourism business, development of events, hospitality and tourism industry in

globalization.

965 112 noAnssuvesinvieadieinazinine1uing 3 (3-0-6)

Tourist Behavior and Service Psychology

Foulvvessedon : 965 1114

AmunBLazLAR U WU Rnssuinvieuilen nsvuiunisdadulate Jeduiidisvswasenis
dndulate Madateniglu 09 magdla msdud naFeud vimued yadnnin anande Ao wagduq way
Haduneuon 09 dnwasniaasugia dau Taussa ATeUATI NauENeBY Tumedeay uazdug maulsdau
paalazMsTLUNUsTAMvRsTnvieufleInudn v uUsErInTmans imans iasugha deu Tansssy
9N waAnssy uazdus menzidnuazuazngAnssesinvieufleiusaznaunisnann wnlinieai
anﬂiimaﬂﬁﬂﬂauﬁm WUIAA YN NITATNYT 0191 mmﬁaﬂmiﬁug’mmamuwﬁ migﬂfﬂ n155U3 N3
Bous viruad euide wazAdonveayud auvaneuazAwAdYesIRIngIUINNT NIy wERTUS
wanmsuavmaiianisieas ndnnsuwasmadiansudnsiede  fidsvdnadenisusnns Jymdunisuinis
wazsnsuAly

Basic concepts of tourist behavior: the purchase decision-making process, factors influencing
the purchase decision-making (internal & external): internal factors; motivation, perception, learning,
characteristic, belief, value and the external factors; economic, social, cultural, family, reference group,
social class etc, market segmentation and typologies of tourists by demography, geography, economic,
social, cultural, psychology, behavior etc. The analysis of characteristic and behavior in each segment
or type of tourist, marketing and trend in tourist behavior, meaning and its importance. Concepts and
theories of psychology: the basic needs of human, motivation, perception, learning, attitude, belief,
value, and meanings. The service psychology, principles of human relation, principles and techniques

of communication, principles and techniques of service, factors influencing service, service problems

and its solving.

**965 113 A1IANITLIILTY 3 (3-0-6)
(Hotel Management)

Soulvvossein - 965 111#
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Anwanuduinvesianssulsawsy lassaiaveansujianu waznisnivny aneluianislsasy
Msdnaneanu Msfvuanthfinsdniduauresunun wagdenig 4 Buiud dhensusnnsdimumii dae
wiitu fhgenmns dioieiesiin uiunu3nisnie Tulsausy msudmsaiuyena mMsfaseduiusiulswsiy
\nTouazuaniaTonasnau mhenuiiAadesdu ¢ wu uidmindes Suvsvesiisedn iuiu nguine
Lﬁmﬁ’Uﬂﬁﬁmé‘%LLazﬂ’m@u ﬁﬁ]miiiﬂLLiiJﬂ’NlI%JUaﬂsﬁauﬁaﬁﬂ%u%mi‘ﬂaﬂiiﬂLLiiJLLﬂmﬂiEﬂ‘Vl‘UEN Winau
Yaunnges wazuumisilvlunisaiufanislsssy

The history of hotel, operational structure and internal control in the hotel activities, line of
operations, job descriptions, in or perform the task of divisions and departments; front office,
housekeeping, food and beverage, human resources management and interrelationships with chain
and non-chain hotels, to deal with the relevant agencies; travel agency, sift shop and so on, legal
aspects of hotel establishnment and government's regulation partaining to hotel, services
responsibility to customer and employee manners, deficiency and it's problem solving relate to the

hotel management.

**965 114 NMSUHUANTUNUNTIDINN 3(2-2-5)

(Rooms division Operation)

ﬁiauiﬂu‘uamﬁsm 1965 111#, 965 113#

Anwilassade wihil Arwduinvousesnuuimsiheviosin MUfuRnsdumiin nsUfiRng
Nuwitg Mm3shwanuvasasiy nsiadeUsyaIuUiULELNANNY STUUTayaaTauma

Structure, duties, responsibilities of rooms division of a hotel. front office operations,
housekeeping operations, security and guest safety, interaction with other departments, information

technology system and the interpretation and use of operational data for a hotel/resort

965 115 Msdlunuuaruinsosuaziadasiudmsunslsausuuasdiiuy 3 (2-2-5)

Food and Beverage Service and Operation for Hotel and Event

Foulvvessnedun : 965 1114, 965 1134

ﬁﬂ‘tﬂﬂ’l’]&lL‘fJ‘Llll’lLLﬁZﬁiillLﬂﬂuﬂﬁiﬁ’]L‘auﬂ’WULLaSﬂWS‘U%fﬂia’WﬁiLLazLﬂ%‘laﬂa‘N ANSLUIUTELANTDY
anuUInisemsuasiedesiu Tnssadnanudisenmsuaziaiesiy anuiifeaiueins anufifeafuieiesiy
AnufiAeafuLy ﬁuﬁu’%msmmmazm%ﬁmLLazqﬂﬂﬁiﬁ wadiauaztunoun1sialiize1ms sunounis
Iﬁ’u%msmmit,l,azl,ﬂ%;m?{u,miﬁmLgm,msﬁ']mmazmmLLaxmmUaamﬁaiuﬁadmmi

The history and Traditional of Food and Beverage service and operation, types of food service
operations, operation structure of food and beverage department, food knowledge, beverage
knowledge, menu knowledge, food and beverage service areas and equipment, techniques and
procedures for setting tables, food and beverage service sequence, function catering, clean and safe

dining room.
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965 116 NM3IAN13BLIuNa Ly 3(3-0-6)
Events and MICE Management
Houlvvessedon : 965 1114
AMNMNNE WUdARKAE IR RgIfUNsTanIsUsEYN nsviendisndieilusneta msuszu
U Ak dnsIans unumvedssiansinuszgn dnssens waznsveadiuiiofuseta Ussian
ASTUIUNITINLHY A1TUSUITIU N1TIALAILUIIU NIIAAIN LL’ﬁ%ﬂ?iﬂi%Lﬁuma‘Uaﬂﬂﬂi‘:ﬁlﬂﬂiS‘qmLLa%‘a‘WiiﬂﬂWi
Definition of MICE (meeting, incentive travel, convention, and exhibition) business, concept
and evolution of MICE management, role of MICE business, types of meeting and exhibition, planning
process and management for meeting and exhibition, preparation, marketing and evaluation for

meeting and exhibition.

*965 117 N3 MUANULAZNITIANITINUBLIUN 3(3-0-6)

Event Planning and Management

Soulvvessnedun : 965 1114, 965 1164

ANUEATYVDUATOYVILEIUHY Uspinniiddeyuesnsnaundiiun esduszneufidmanonisdnau
N1SUTIMT MIUTLAUIU LAZURUNITAAIN LUNBININTIN Yuuoanmgaglunisdnau MuazLBunTiunneins
YBIUAAZUIZLAN NTUINNTAITINUNITIAIY

The Importance of networking to the event planner, the major types of event planning,
factors that influence events, administration, coordination, marketing plan, a birds eye view of
planning a single event, a bug's eye view of planning a single event, details making a difference, event

planning service.

**965 118 ANIUNISLIUIULALELIUN 1 3(0-12-6)

Hotel and Event Internship 1

fﬁauisuﬁuaﬁwiém 1965 111#, 965 113#, 965 116#

nsinn1AUFoRlusunslsusuuas iy luanuuszneunisiunislssusuuas S el
thdnwildiiermmd mudila AldFeululiluaaunisaiaten Slvimsuguimaneiuneasidonves
nsiinau dndAnwiezaundngmsidsodedidaludnsusunisTsusunas S iuiniinnsgiu suudilitos
11 600 Halas Taviadead L warUssiuamEnaLie

Practicum in tourism in tourism business in order for students to apply their knowledge with

the real situation, to provide orientation pertinent to the details of training, students need to have 600

hours of standard tourism training and also need to attend seminar and training appraisal.

*965 119 HNIIUNTI5TULALDIUN 2 3(0-12-6)
Hotel and Event Internship 2
Goulvwessedvn - 965 1114, 965 113#, 965 116#
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nsinnaufoaluiunislssusunasiiud luaniuusznounisiunislsausunasdiiud el
thanwldiiermwy mudila AldSeululdluaaiunisaiasen Slvimsuguimaneiuneasidonves
msflnau dndAnwiazauvdngaslddeiliesidiludinnudunislssusuuas 8 iuidiiuinsg i suudilives
N1 600 Falas Tvaeat LAz UssiukansTinaude

Practicum in tourism in tourism business in order for students to apply their knowledge with
the real situation, to provide orientation pertinent to the details of training, students need to have 600

hours of standard tourism training and also need to attend seminar and training appraisal.

*965 120 MWIBINGUAIMIUNMSIITIIULAZBLIUN 3(3-0-6)
Englsih for Hotel and Event
Foulvwesnedn : ludl
s neSinnuiugsdmiumslsusuasBiiun ddni uasunaununillugransam
nslsausuuagdiiud msdeasnunsinguiugnduassisny
Development of advanced English language skills for hotel and event, vocabulary and

conversation requied in hote and event, communication with English-speaking guest and staff.

%965 241 nsdansanuidmIvaBL Y 3(3-0-6)
Venue Management for Event
Foulvvessedn : 965 116#
msdansanuiidmiunudiiu {SeumusaFeuiinug maseses muimsdnms
n3neInsaauil wazyanaiiieItesiunudiiun TaediSsudiouaiioudinnisnudiius Adesuimsnis

aulanifetosivanundnnu nsindedd nsasusvastdenu NMsAnwIanIuninmu wazn13Inng

EQ

YPaINg

Venue management for event, the learners could learn the skill, negotiation, resource
administration management, and related the stakeholders. The learners will play the role as the event
manager, who decides the venue, dealing with the suppliers, and brief description, site inspection, and

staff management.

%965 242 msdamsiiinusuLazBiiuieg1sdsdu 3(3-0-6)

Sustainable Accommodation and Event Management

Foulvvessnedn : 965 1114

LUIAAYBINNTNILNLTAILY M5danismsveafiedlufiinusuuazudiuiuuudedu msiamn
n3ng1nINIvioaiien dwndenluuvanioniion gsiavieadisr nmsnaravieaiies nMsldusauvesyuwy
vioafu wazdndriinmsmsvieafianuudsdu dstagealasunisvieniisrvesing nseusnnineinsmnanis
yipafied MIiauINIATT U UMIUINTUAEAsE B NNAEMINMINSTiATien ATz ninaniadg

wazN1ANYEIUNTESHULATIETUF LA NTRAIL UG VIDLTEN
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Concepts of sustainable tourism development planning and management, development in
tourism resources, environment in destinations, tourism business, tourism marketing, local
communities and appreciate in sustainable accommodation and event tourism. Tourism attractions of
Thailand, Tourism resources conservation, development of facilities and service standard on
tourism, cooperation of government and private sector in providing infrastructure and

destinations development.

*965 243 mi{]’mmsmi’mLLmuLLazLﬂ%aﬂzjwluéﬁmzmumﬂma 3(3-0-6)

Planning and Networking Management for MICE and Festival

Heulvvesedn : 965 116#

nsfnwanudululs, dedrdanienguuneuazasseiussa, nagns, n1sdnn1snine nsuyd,
A13RAA, N13IUNULATING, AIAIUANNITLIY, mﬁmmﬁmmﬁm, NSUIMISIASBI18UANNANY, NS
Useiiuwa, N33

Feasibility, legal compliance and ethical, strategy, human resource management, marketing,
project planning, financial control, risk management, multi-networking administration, evaluation,

research.

*965 244 MsUIWsHazATiANTAomIINEd VS UB U ikaylud 3(3-0-6)

Event and MICE Interpretation Administration and Technique

Heulvvessedo : 965 116#

MsUivsuazmadiansiemumnedmiusLiun uaglud asounaumsAnwiegsliiunienis
(Non Formal Education) flzdeansdeyaunfundensy sudsyuvuvioaiu lasldnsdeuuumsdnuinin
ANUTWLT (Edutainment) Usglnnaneuagn15uIn1steyayiians ;EL'%EJummiamamﬁammmqmmdu
sULUUAneY Tngmilsdsusunanuvainvatenisiausssudmiuginlulssmenaginaseme

Event and MICE Interpretation administration and technique cover the non formal education
to interpret the audiences, include the local community, by using variety of edutainment technique
and information service. The learner could produce the foreign languages, considered the multi

cultural context for the domestic and international audiences.

*965 245 WINNITUNTIANISIuduasuneania 3(3-0-6)
Innovation Management for MICE and Festival
Goulvvessedvn : 965 1164
mMsiauianssilesdnnulszgn masvieafsufioldussia msUssuuund dnssanisuay
NUNANA, EUTTRULasRUILTY, USunwIndey, Yssaunisel, msiindanguituane, nsAoANINg,

w59UUAA LI MINTAS19ATIA, NITODNLUULUIAR, WAlULaE
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Developing innovation for Meeting, incentive, convention, Exhibition, and Festival, discussion
issues and trends, Setting, experience, understanding the target, interpretation, creativity Inspiration,

conceptualizing design, technology.

%965 252 MeAiuaugsn e 3(3-0-6)

Tour Business Operation

Fewlvvessedn : Ll

sUuvusesesinslugsiatiiies msuszneugsiadaminier uuuslnveamsiifleinazssia
NISLAUNIS miﬁ’zg%uagmﬁuﬁm%'uﬂﬁﬂizﬂauqiﬁﬁ]mwiamﬁm NSAMUIUAUYUAIUINIT 1153 MY
ns nMsdsesiinn msdasausnmsinifien msvhnddedums nsdatununisifiensveadien dunanis
WUNIE N1IATIEARBUNNDINTA ATAIUINTEYLLIANAUNIS nsdasienisuinsiniielimungausu
féusnsuagmslimaluladansaumeasunisvieaiisrlunsuimsinnisnsviondles Jymisiag wagma
YRR AR UMIIan1sgeiatuien

Type of travel agencies and tour operation, type of tour conduction and travel businesses,
accounting and finance for tourism businesses, calculation of the cost of services, ticketing,
reservation, passport, recreation for tourism, routing, climate monitoring, travel time calculation, tour

program suitable for customers, information technology for tourism management, problem and

solution for tourism management.

**965 253 N159AN1533AINTTTU 3(3-0-6)

Airline Business Management

Heulvvesseden : lfl

anvazlarasrUsEnouvedgInani1slu lassadamansygiavesgsiansdy msdanisnismain
WAYNITEUYIgINANTUY UVIU’WFUEN%JEUWGSLUWWENLﬁ%mq&lﬁﬁ%ﬂ'ﬁimm‘iﬁu%aJi%ﬁiﬁL%uﬂuﬁjﬂaNmiﬁw{Jaﬂ
giine wagianngapavnssunsiulussiulan uasnguneiifeitesiessianisu

Characteristics and components of airline business, economic structure of airline business,
marketing management and financial of airline business, role of governance for support Thai airline

industry to be the aviation hub and developed to world airline industry and laws of airline business.

*965 254 QiiFnansn1sviaiien 3(3-0-6)
World Geography of Tourism

Waulvvassiedv : Ll

o o o '

plimanslantuwusihdmiumsvieaiiey glimansvivglsy Qiimansnivieds glimansviy

a 6§ a

wenlin1 gilenansviveeawide gimansnivawsnmile giimansvivewsnld glimansvivueunisning

U

anngiiennialan Arnisay nszwad glimansnmsvesiiedlueuan
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Introduction world geography of Tourism, the geography of Europe, Asia, Africa, Australia,
North America, South America, Antarctica, world climates, wind directions, ocean circulations, the

future geographies of Tourism.

%965 255n3eaiiirlutiumedouudiin 3(3-0-6)

Tourism in Asia Pacific Context

Foulvvessedon : lafl

nMsinseinguiinveaiisalunguussimaeidouddiin nagninisvieniiodlulssifug ewanseny
mamsugRalazdinn MImaiansvieadisn Usinatinvieaiien finusy msiineusuid sy nsaiisnseu
mMsvieiluniadausing q vesesdnInguussma mavieadisaluifvesmsatuayuiioudladymanudauds
Tunquussinea msiamminensuyed msdnnisnansenusiedeny usanmedausssuuazdanndon ns
afuayumavieaienfinaueay anusndievesmalony  Lagn13semNaEAINLitvioaie)

To analyze the tourist groups in Asia Pacific area, tourism strategy in economic, social impact
issues, tourist marketing, amount of tourists, accommodation requirements, man-power training
requirements including framework buildup in organization sector of partner countries. The dimensions
of Asia Pacific conflict resolution, human resource development aspect, heritage social and
environment impact management aspect, pro-poor tourism aspect, private sector participation aspect,

and facility aspect to tourists.

%965 256 NMITAN1INVRNTIENTIIAN TRusTTWAL RSN 3(3-0-6)

Cultural Heritage Tourism and Museum Management

Heulvvesseden : lfl

mMIduunUszinnusandaiusssy usanngidyyilne nsarsshviusanimusssy Asiamaniy
Wi deyaUszneumsdnuans lusainquasAauingiididny AnssusisuqluussmalneuassisUssing
YayaUsENaUNITIALANT UATY N1509NWUUUIZAUNITAIRATILIAA N15TIABIANT N1TAIVANIUYITZUN
nsvimsmanefifissiael Msdnmnauyssanaatuayy mslddeuazimalulad msuszidiunanisioudannnis
CTkiEt

Clarify cultural heritage typology, Thai local wisdom heritage, heritage conservation. Thailand
National Museums, important Thailand and foreign museum exhibit, selected antiquities and object
d’art. Design and concept idea audience’s experience, staffing, control & budgeting, museum

marketing, sponsorship, media & technology, and evaluation.

**965 321 A1TIANISHLAUNTBINNANSULTILTH 3(3-0-6)
Hotel Room Division Management

Goulvwossnedvn : 965 1134, 965 1144
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JEUUKAENAYNSNITENTINRINN, N133nN15518ld, N133AN1INIsdINoUNITUINISHAEN1TANIS
AMAINAITUINS, mm’mLLNuqﬂﬂﬁiﬁLLasﬁﬁé’m’Jﬂmmmfﬂaﬂ,mimﬁLLNumiNmav‘hmu, N139ANITATU
AR, NSIANITATUNISVILLALNITHAA, mﬁm%@, N3IANIINTNENTUYWE

Reservation system and strategy, revenue management, service delivery and quality
management, equipments and materials planning, staff schedule planning, financial management,

sales and marketing management, purchasing management, human resource management

**965 322 N1IANISIUAIULALAITAAINEINSUNITLTINTY 3 (3-0-6)

Hotel Sales & Marketing

Heulvvessedo : 965 1134

Anwlassadna wihil eusulinreuresnusuazn1anatn MIklsznnveagnd duneuLazna
q‘méﬂ’mﬂa miﬁmumqwéw’ldm'ﬁmam 15NN 50T THAYASBIANAM U N15I1UALNNS
YWDIUTEYY N1TINKHUNITVIEABINNNITANAINITVIL WAL ATV Y

Structure, duties, responsibilities of sales and marketing department, customer segmentation,
sale process and strategy, marketing strategy, food and beverage planning, function room planning,

hotel room planning, sale negotiations and contracts

*965 323 NTINLHULAZTAUITINIL T 3(3-0-6)
Hotel Business Planning and Development
Soulvvesedn : 965 1134
wnARAgIfuMsIanTdanagndiinyssgndldlussialsisy mylnsvanimundesunelu
Lagnlgusn mi’mLLNULLaxmiLﬁmaNamadqsﬁﬂmimmaauLLaz‘UizLﬁumﬂLﬁaﬂiumiﬁumsqiﬁa nIANE
Strategic management concepts applied in the hotel business, analysis of internal and
external environments, planning and improving productivity, examination and evaluation of business

expansion options, case studies

*965 324 N13IANIINITOBNBUULTILT 3(3-0-6)

Hotel Design Management

fﬁauisuﬁuaaiwiém 1965 111#, 965 113#

ANTILHY NITUAATIZY LAZA1T00NLUUTTILTY ﬂWsﬁm‘ummmgmuazﬁaé”mmmmazmmad
Tsausy msdanissumu nsdanisiudaindenazanudsdy seuumssuiunuaznisthsssnm szuu
osfuuazinuautaends Tureunseans msUsugamazlasaINsmMsadyu

Planning, analysis and design of hotel, setting standard and facilities of hotel, cost
management, environmental and sustainability management ,operation and maintainace systems,

safety and security systems, building structure, renovation and capital projects
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**965 325 N159AN15aUN 3(3-0-6)
Spa Management
Houlvwesseivn : 965 113#

o a

Uselinayiinuinisvesgsivau uwAaieduay uudlduuazlentavesgsia Ussinnvesaln

£%

NOANITUVRIGNAT N1TUTUITTANITTIAAUT N1599NKUY N1TUTEVIFURUS N19AAA Lazngnuie

Y

wva

wszswdygAiisates n1sszneugsiaau nmsdanisdiuamainnisliuinis wazasservssalunis
Twusng

History and evolution of spa business, concepts of spa, trends and opportunities of spa
business, types of spa, customer behavior, management of spa business, designs, public relations,

marketing, related laws and regulations, spa business, service quality management, and service ethic.

*965 326 WdvgBdnvelinddmiugsialsusy 3 (2-2-5)

Electronic Commerce for Hotel Business

Foulvvessnedn : 965 1114, 965 113#

Au§iluvesgsiedidnnselind wansznuvesssfadidnnseindregnaivnssunislsusy
woAnssuvesgnAtunaindidnnselind n1sdnnsivled nsldnagnsmaniseainluduwmesiiadmiv
geamnIsuNIslsansy gsnadidnnselindiugrainnssunislssusy nsdidnwnaindidnvsed ndlugsfanis
Tsausy maadadvleddmivgshavieaiien

Provides an overview of E-business, impacts of E-business in hotel industry, consumer
behavior in online market, website management, Internet marketing strategies for hotel industry, E-

business in hotel industry, study several case studies in hotel online businesses, building hotel

business website

965 331 MIIANITOIMISUALATEIAY 3(2-2-5)

Food and Beverage Management

Houlvvassnedu : 965 1134

nsdansnisufoRnisomauasindosinlulssusy 13693101 MR MsRaAnITUINIg
99113 1AYUINITONNT ﬂa&mﬁmiﬁméfuv;ul,l,azé’?ai”lmm MMIHER MU N15TANSIASRLAY quaundeuuay
anutaendy n1seenuuuAseauazaIn wazgUnsal matad uasededdlunisliuinisenmns

Food and beverage operations management within a hotel, pricing, inventory operations, food
service marketing, nutrition concerns, menu cost and pricing strategies, production, service, beverage
management, sanitation and safety issues, facility design and equipment, accounting, and food service

automation.

*965 332 N15ALIUIIULATUSNNTIRLAL 3(2-2-5)
Catering Operation and Service

Houlvvessein - 965 113#
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Usz¥Rvesmsdnides mamidununsdniiewaruinisenns Msiau MrunsiadInsusens
91913 namuanarinmsiaiesiy waluladlunisdadss matanaginevsuninau gunsaidmiu
MsdaEEs Msnanamsdniies nsvudadnd warwualduluewian

History of catering, Catering operations and food service, Catering menu development and
pricing, Beverage control and management, Technology in catering, Employment development and

Training, Catering equipment, Catering marketing, Transportation, Future trends

*¥965 333 N1IANLUIULALNITIANITATI 3(2-2-5)

Kitchen Operation and Management

Houlvvessedo : 965 1134

Tassadswesnuasivedlsausy  uihimusuiiaveuresinunays ANUEWNSUILNR  inwenns
UftRnmawisusenisemns lnvumsenns gunsaliedesdiolun$h mIseniuunir queunsisuemsuas
Anuvasndelunisvingu

Structure of Kitchen in Hotel. Duties and Responsibilities. Knowledge of International food,
practical skills to prepare menus. Food Nutrition Kitchen tool & equipment, Kitchen design, Food

Sanitation and work safety.

*965 334 Yin¥N13UILNIUDINIT 3 (2-2-5)
Culinary Skills
fé‘aulﬂuﬂuamaﬁfsm 1965 1134#, 965 115#
FnuaizuaziinisusznauemsuIwThn 0mI5ANY DIMNIIIIULATASEIRY F13ukAEN1TIATh
iy TngAuusiazviin gunsaifithnldlunisusgneveims
Characteristics and how to cook many type of cuisine, main course, dessert and beverage,

menu engineering, raw material and equipment used.

%965 335 NMTINUNLUALATUANFLYUDIMTUAZLATDIAL 3(3-0-6)

Food and Beverage Planning and Cost Control

Heulvvossedn : 965 1134#, 965 115, 965 331#

aeAUsznay lassaina LLazﬁﬁy’umaumi’mLmumﬂ,ﬁﬁmsmmmazLﬂ%‘laaﬁ‘uﬂuauﬂwmﬁﬂﬁﬂ’aﬂ’m
ﬂ’]S’J’NLLNUéﬁuﬂ’]SL?‘Ll‘ﬁlLﬁﬂ?ﬁUﬂ’ﬁiﬁU%ﬂ’ﬁ@’]WﬁLLaxLﬂ%‘laﬂall ﬂﬁi’iﬂ‘%@ msmmué\’unu N13AINUATIAIUNEY
MsAuANAEIE wasAnnIW N3R5V NsiusnINsdndie uagnisiuuRuu MaUSeufieudiunu
m‘miLLazLﬂ%‘laa?ﬁuﬁ’w’quummgmumiﬁmaqqiﬁammmasm%"aa?iu

Elements and structure of food and beverage planning, scope of responsibility,organizational
structure, role and responsibilities of the individual position in food and beverage division, financial
aspect of food and beverage operation, purchasing, cost control, pricing, expenses and quality control,

receiving, storage, issuing, calculation of the actual cost, standard of cost of food
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Sales and Public Relation for Hotel and Event
[Houlvwessnedvn : 965 11a#, 965 116#
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Meaning and importance of sales and public relation for hotel and event industry, marketing
tools, planning, sales and public relation process, management of related agents, financial analyze,

law and business ethic, case studies

*965 491 FUNWIMNNITLINTH LAZBLIUN 3(3-0-6)
Seminar in Hotel and Event
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The seminar will consider the various issues in hotel and event managements, students must
search and present their findings in the classroom. Students may operate as a group and share their

ideas with an experienced executive in hotel and event who has been invited to attend the seminar.

966 111 wannTRyTtusu 3(3-0-6)
Preliminary Principles of Accounting
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Accounting principles and general knowledge about accounting including accounting definition
and objectives, the value of accounting information and accounting framework, accounting principles
and methods of double entry system, accounting for trading enterprises and services business, journal
and general ledger, end-of-period adjustments, closing entries, trial balance, working paper, financial

statements preparation, petty cash system, fundamental accounting for assets, liabilities, equity,

revenue and expenses, concepts of voucher system and accounting professional ethics.
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Statistics for Management

Houlvvesseden : lfl

sufoulsain madnssfovuanitauetoya emmninasduduuue fulsdu wasniswanuas
WUTdd MSUTEUIUAILAENITNARRUANLRFIUNIITULUUTIAR NTIATIERANNLUSUTIU N150An8e
anduiusuaznisin msnensalwasfinnuwwnliy nslilusunsudnsaguneadn

Statistical methods, organizing and displaying data, introduction to probability , random
variables and their distributions, estimation and hypothesis testing in business model, analysis

variance, regression correlation and prediction, forecasting and interpreting trends, statistical software.

*967 261 MANNITIANT 3(3-0-6)

Principles of Management
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Major concepts and management theories, change management, negotiation strategy,
functions of management, business environment and organization culture, planning; decision process,
planning process, organizing; human resource management, leading; leadership, motivation, team and

teamwork, communication for management, controlling.

**967 263 NITIANITITUNAAKASUINIT 3(3-0-6)

Production Management and Service
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Study production and service processes, concept of products and service design, project
management, demand forecasting, location and layout design, purchasing, inventory management,
work design and analysis, supply chain management, quality management, and technology

management.



