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Fundamental concepts in organization and management, evolution of organization and management
theories, functions of organization and management, roles of managers and social responsibilities, change of

organizational structure, future trend of organization and management.
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Concept, principles, components, meaning of tourism, threats of tourism study development, tourism
system, supply of tourism service, growth factors of tourism supply, tourism behavior and factors that affect tourist

decision, tourism products and services and place for sale tourism products and services and tourism management
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Entrepreeurial opportunities, competitive advantage creation and business plan, small and medium
tourism business marketing, managing small and medium tourism business operations, evaluation and risk

management, tourism-related laws and future treand ofsmall and medium tourism business management.
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Structure and characteristics of tourism marketing, marketing environment, marketing planning, consumer

behavior and tourism markets, marketing information system, segmentation, positioning, target market, tourism

marketing mix and tourism marketing plan presentations.
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Theory, principles and planning and management for special event, types of special event for in and out
place, supervision and handling of special event, analysis and discussion in role and function of special event

manager in tourism industry, special event planning and management issue in tourism
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Concept, theory and principles of creative economy and creative tourism, creative industry, managing

tourism model by creative economy to create tourism innovation, trends of creative tourism and creative tourism

development for tourists in ASEAN Economic Community (AEC)
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Importance and compositions of information technology for tourism management, model and type of
information technology for tourism management, tourism information technology management, apply information
technology in tourism management, tourism information technology analysis and development, ethics in using

information technology in tourism management
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Concepts of sustainable tourism development planning and management, development planning in
tourism resources, environment in destinations, tourism marketing, participation of local communities in sustainable

tourism, and the analysis of the Thai tourism development plan.
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research.
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Corporate strategy planning; business strategy with corporate plan; business plan and functional plan;
human resource management in tourism industry; integrated marketing plan for tourism; tourism strategies case

studies
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Financial and accounting management for service industries ; financial statement and financial statement
analysis for service industries; evaluation of the relationship between cost,, quantity and profit; hospitality budgeting ;
risk and rate of return; assets management; financing; financing; investment budgeting; capital structure for

hospitality; financial and accounting information in decision making for service industry managers.
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Principles, theories, concepts, roles and responsibility in organization and management; functions of
management; planning process; organizing; directing and controlling; human resource management and development
process; job analysis and design; selection and recruitment; training and development; performance evaluation; wage,
salary and various fringe benefits administration; problems related to human resources management in service

industries.
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Airline Business Management
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General characteristics, composition, economic structure, management, marketing and finance of the

airline business, and roles of government and law on the airline business.
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Local Product Design for Tourism
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Principles and processes of design, study and analysis of data for local product design for tourism,

concept and creative strategies for product design, design practice, mock-up , presentation techniques, environmental

and social impact.
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Tourism Information Systems
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Importance and compositions of tourism information system; internal data record system; tourism
intelligence system; tourism research system; tourism decision supporting system; measuring tourism demand and
sales forecast; management and decisions by using tourism information system; customer database management;

tourism information system analysis and development; tourism information system design; tourism information

resource management; ethics in using tourism information.
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Electronic Commerce Management for Tourism
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Marketing principles, essentials of web site design, web site design for search engine prominence, search
engine and directory submission strategies, using tourism newsgroups to reach target market, utilizing signature files

to increase web site traffic, the e-mail advantage, the cybermall advantage, online reservations, how to keep customer

comer coming back, online publications, effective offline promotion, web traffic analysis, a virtual tour.
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Tourism Resource Evolution
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History of tourism, components of tourism, types of tourism resources tourism resources of Thailand

Thailand's geographical, historical, archeological, religious, art, cultural and traditional dimensions of tourism, roles

and impacts of tourism, trend and tourism resources development.
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Art of Service
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Importance of service technique in new economy system; create world-class service orientation;

characteristics difference between product and service; customer expectation and perception in service business;

understand customer requirement by research; customer relationship management, measuring service quality and gap

analysis; service design and service strategy determination.
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Historical, Religious and Cultural Tourism
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Meaning and importance of historical, religious and cultural tourism; historical, religious and cultural

tourism management, world heritage tourist destination in Thailand; direction to development and promotion of

sustainable tourism related to Thai identity
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Architecture Management for Tourism
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Architecture management for tourism; study of architectural resources in dimensions of significance, value,
identity, and impacts on architectural resources and environment made from tourism industry; approach of study
based on history, art, culture, society and technology both in the past and contemporary used for creating action plan

or business model.
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Tourism in Mekong Regional Countries
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Evolution of tourism, components of tourism, roles and impacts of tourism, geographical, environmental,

historical, archeological, religious, art, cultural, traditional and economic dimensions of tourism in Mekong regional

countries, tourist attractions in Mekong regional countries, trend and tourism development in Mekong regional

countries, comparative studies of tourist attractions in Mekong regional countries and in Thailand.

964855  WYANIINMIWRVRIINNDUTE 3(3-0-6)
Tourist Buying Behavior
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Tourist buying behavior in sociological, psychological, and humanity aspects; motives of tourist; decision
making process; factors affecting tourists' decisions ; analyzing business and buying behavior ; buying situation,

participants in the buying process, major influences of buyers of buyers in tourism business.
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Accommodation Business Management
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Evolution of accommodation business, types, components, and structure of accommodation business,
operation of accommodation business, management and control in accommodation business, laws and organizations

relating to accommodation business, problems and solutions in accommodation business.
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Event and Leisure Management for Tourism
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Principles and methods for providing event and leisure tourism, supervision and handling of event and
leisure, management theories, analysis and discussion of the roles and functions of the managers in tourism

industries, analysis and discussion of Thailand issues in event and leisure tourism management
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Advanced English for Tourism

Goulvvesiedy - il

Tnfinbzmpnsangy ¥z mssunaNuazNsINgsieuiivs inemsile ms
Wanssens thgno unanumeinguaz Insvimd sinvzmadiou msdenny  malsusisnuuazmainaus
19U

Practicing all skill in the English language; reading comprehension, reading articles and papers in tourism
business; listening skill, listening lectures, speeches, radio and television documents; writing skill, summarization,

reporting writing; and presentation.
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Conventions and Incentive Travel Management

'
A

Qou'lvvessiedan ;. Tul

a o a @ 1 ~ d' I @

FAMIUNUINLAZHANsENDY0IgINIMIvAansUszgumsneunenieilusieia mslsz
] a o A @ o a a

Tng) nazMIuaalingsAns MINUHY MIAUTUOU M5TaNITnagns nazmsUsziiunanuueginants

o ' A A g o ' A
i]ﬂ'miﬂimgu ﬂTi‘I/]ﬁNL‘ﬂEJ’JLWﬁ]HJuiN’m ﬂﬁﬂixﬂguiﬁiyﬂﬁuﬁﬂﬂuT]iiﬁﬂﬁ

14



Uno.2

Evolution, roles, and impacts of the meeting, incentive travel, convention and exhibition business,
planning, operations, management, strategies, and evaluation of the meeting, incentive travel, convention, and
exhibition business, trend and development of the meeting, incentive travel, convention, and exhibition business.
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Principles of Conservation Tourism
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Basic concepts of tourism, component of tourism industry, concept of conservation tourism, principle of

conservation tourism management, conservation tourism development planning, sustainable tourism development,

and the analysis of the Thai tourism development plan.
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Media for Tourism
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Meaning and type of media for tourism; multi-media; knowledge about about map translation and
production for tourism; knowledge in areal photograph and satellite for investigating tourist destination both in past

and present and produce printed matters for tourism.
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Cultural Heritage Interpretation for Tourism
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Meaning, importance and type of tourism interpretation, guidelines for developed cultural heritage
attraction, analysis about cultural heritage interpretation issues, strategic of tourism cultural heritage management and

case study.
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Tourism Logistic and Value Chain Management
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Theory, concept, principles and meaning of logistic and value chain in tourism, tourism logistic
management, passenger transportation by land, sea and air, service logistic system, tourism transportation system
management and logistic system in domestic and international tourism
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Cultural Landscape Management for Tourism
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Thai and International Cultural, principles, model, method, guideline and component of cultural landscape
management, management of amenity for tourist, visual pollution management, tourism aesthetic management, and

environment management based on traditional, belief, cultural and values
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Risk Assessment and Crisis Management for Tourism and Hospitality Business
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Theory and factors that cause risky in all dimensions, principles of risk assessment, tourism and hospitality
business strategy and operation, importance of risk assessment process and crisis management for tourism and

hospitality business, understanding in risk and crisis management for tourism and hospitality business more

efficiency
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Local Resource Development to International Tourism and Hospitality Business
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Concept, theory, components, models, policy, development, survey and analysis local resources,

development and enhance local resources to international tourism and hospitality business

*964 867 ﬂsz!ﬁun;]‘mJmgsﬁmmzngﬁmmgswmmamsﬁm!ﬁm 3(3-0-6)
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Business and Labor Law Issue for Tourism in ASEAN Economic Community
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Analysis of business law and labor law issues in the ASEAN Economic Community to policy formulation,
planning and tourism management, law of tourism and hospitality. Immigration law, National Park law, labor in

tourism and hospitality law.

%964 868 N13IANIANNFTMSUFININIINVVTEINAZUINS 3(3-0-6)
Knowledge Management for Tourism and Hospitality Business
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Concept, important, evolution of learning organization and knowledge management, organization
development to learning organization and knowledge management for tourism and hospitality business, planning,

systematic, implementation and evaluation of knowledge management for improve efficiency tourism and hospitality

business

*964 869 NMIAVANTITHNVINUTIINTNTUNMINB NN 3(3-0-6)

Intercultural Communication for Tourism
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Concept, theory, principles, component, model and process of intercultural communication, guideline for

communication and interpretation in intercultural tourism
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964 891  FUNMNMINMIIAMININBINEN 3(3-0-6)
Seminar in Tourism Management
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Seminar on tourism by discussing, analyzing and solving problems related to tourism industry.
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Independent Study
A A ¥ Yo o '
Nf]ull“ll“llf]\ﬁ'lﬂﬂﬁlﬂ: Glﬁ]\‘lmlﬂﬁﬂﬂig‘lilJﬂGﬁnﬂﬂiﬁiJﬂﬁﬁﬁﬂq@lﬁﬂﬂu
Wdemmiznemstanmsmsneuiien muanuaulvvenindny Tavegluanuguanazduziih
ti' a
ﬂlﬂﬂﬂm%ﬂﬁﬁuﬂ1§ﬂ1ﬁﬂﬂ1ﬂﬁ§$
A specific topic on tourism management, in accordance with student interest under the supervision of

independent study advisory committee.
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Thesis
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Research conducting and report writing on a specific topic related to tourism management under the

supervision of the thesis advisory committees.
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