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Transportation Hub, Airport and Passenger Port Management
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Planning research by selecting research issue, studying statement of significance, literature
and research review. Conduct the research objectives design. The study in tourism and hospitality

industry research by research methodology selection, such as research tools, data collection, analysis

data, in qualitative and quantitative research.
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The scope of tourism and hospitality, characteristics of tourism and hospitality, the analysis
on economic, environmental and socio-cultural and processes of change, assessing tourism's impacts;
economic impacts, physical impacts, socio-cultural impacts, the innovation of tourism and hospitality,
tourism and hospitality innovation management, tourism and hospitality trend, tourism and hospitality
planning, marketing perspective, resources management, community participation, and sustainable
tourism development.
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A practical graduate-level overview of research design, skills for designing and criticizing
research, planning and conceptualizing the research, conceptualize research problems, identify sources
of data, assess treatment, and measure constructs, ethical and diversity issues.
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Writing an approved doctoral dissertation proposal in the standard format containing the
specifications required for doctoral research, selecting a topic of interest and proceeds to clearly define
the problem statement and the research hypotheses/questions, write a comprehensive review of the
literature, develop a design of the research with a discussion of the methodology, describe how the

data will be treated and analyzed, and the significance and limitations of the study.
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Apply the financial and investment planning theory, technic and process for tourism and
hospitality business, financial analysis, marketing research, business plan, financial estimation include
feasibility of investment in technic, economic, financial and management, writing and present the

financial and investment plan for tourism and hospitality business.
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Knowledge Management for Human Capital Capacity Development for Tourism
and Hospitality Industry
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Knowledge Management (KM) concept, factors that affect knowledge management process
development in organization, policy, planning, operation and evaluation in knowledge management in
organization including human capital capacity for knowledge management for tourism and hospitality

industry by discuss, analysis issue and case study.
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Tourism management involves the planning and control of activity throughout in destination
lifecycle to achieve the defined product or service within the constraints of time, budget, scope and
quality. Topics include management environment and structures, management framework and
processes, strategic scope planning, cost management, time management, quality management, risk
management, human resource management, communication management, procurement management,
integration management in terms of tourism.
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Sustainable Cultural Heritage Tourism Planning and Management
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Cultural tourism and heritage management theory, tangible and intangible heritage, cultural
heritage value, sustainable heritage planning and management, cultural tourism typology, stakeholders’
policy, commodification, cultural diffusion, branding destination, assessment, indicator standard asset

auditing planning, marketing, presentation and management of heritage assets
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Analyze tourist groups in the Greater Mekong Subregion (GMS) tourism sector strategy.
There are Thailand, Vietnam, Republic of China, Cambodia, Lao PDR, Myanmar for transfer to
frontier tourism in the Greater Mekong Subregion. Analyze tourism strategy in economic, social
impact issues. Forecasts : amount of tourists, tourist marketing, tourist accommodation requirements,
manpower training requirements including framework buildup in organization sector of GMS partner
countries. Analyze tourism strategy related infrastructure and significant problems. The dimensions of
poverty in the Greater Mekong Subregion. Strategic project profiles in tourism marketing and product
development aspect, tourism-related infrastructure aspect, human resource development aspect,
heritage social and environment impact management aspect, pro-poor tourism aspect, private sector

participation aspect, and facility aspect to tourists.
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Risk and Crisis Management of Tourism and Hospitality
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Types and characteristics of risk and crisis that have impacts on tourism and hospitality
industry, factors influencing crisis vulnerability in tourism and hospitality industry, risk and crisis
management in tourism and hospitality industry, strategies that can be implemented to prevent or

lessen the impact of crisis.
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The Innovation of Communication and Information System for Tourism
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Concepts and principles of communication, type of communication, communication
process, the innovation of communication for tourism, communication and information system
network, information system for tourism, data collection, data analysis, data storage and information
search for decision-making and tourism management, the development and management of

information system, technologies and innovations of information system for tourism.

964 736 M3IAMIMNIUVITUFIDITIMITY 3(3-0-6)
Competitive Airline Business Management
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Introduction to airline business, international air geography, freedoms of the air, airlines and
network, global airline business perspective, marketing planning for airline business, principles of

competitive strategies in airline business, important competitive strategies.
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Cruise Ship Business Management
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Development of cruise business, components and related business, cruising routes, structure

of ships, functional divisions on the cruise, planning and marketing, human resources management,

and related laws.
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Transportation Hub, Airport and Passenger Port Management
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Introduction to broad subject of passenger transportation, the passenger transportation
system, airport, and passenger port, evolution of airport and passenger port, the operation of airport
and passenger port, the essential factors involved in the operations of transportation hub, airport, and
passenger port, management of transportation hub, infrastructure, information system, the role of

government and statutory bodies (e.g. customs, immigration, etc.) legal aspects and government policy

in transportation hub, airport and passenger port management.
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Innovation Management for Meeting, Convention, Exhibition, and Festival
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Innovation development for Meeting, Convention, Exhibition, and Festival; Discuss issues
and trends, setting, experience, understanding the target, interpretation, creativity inspiration,

conceptualizing design, technology and social, environment responsibility.
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Planning and Networking Management for Meeting, Convention,

Exhibition, and Festival
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Feasibility, legal compliance and ethical, strategy, human resource management, marketing,
project management, financial control, risk management, multi-networking administration, evaluation,

research for planning and networking management for meeting, convention, exhibition and festival.
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Inter-Cultural Management for Meeting, Convention, Exhibition, and Festival
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Western and Eastern philosophy, arts and inter-culture, traditions, inter-cultural protocol and
etiquette, religious beliefs, local cultural and political matters, ethnic diversity, cultural flows,
communicating and negotiating across culture, post modern approach, related inter-cultural

organizations for inter-cultural management for meeting, convention, exhibition and festival.
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Human Capitals Management Planning in Tourism and Hospitality Organizations
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Human capitals management in tourism and hospitality organization that enable the
organization to attract, develop, and raise efficiency of human resources in tourism industry including
tourist guide, attention will be given to selection, compensation, performance appraisal, and career
path. In each of these areas, the focus is on the return on the human resources investment by
stakeholder and tourist, organizational relationship, domains and definitions of human capitals from a

tourism and hospitality international perspective will be revisited.
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Accommodation Trend Setting Analysis
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Study and analyze situation, trend of development and competition of world’s
accommodation industry in globalization period; economic, social and cultural push and pull factors in
developing styles of accommodation that match particular group of customers’ behavior; analyze
investment and return rate including possibilities of accommodation business projects; innovation of
accommodation management for best practice. There will be case studies and implementation of

accommodation business investment proposal.
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Environmental and Social Responsibility Accommodation Management
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Concepts about accommodation management that are environmental and social responsibility,
wastewater treatment systems, air conditioning systems, building architectural design and related legal,
electricity systems, logistic systems in accommodation, innovation of division management in
environmental and social responsibility accommodation, human resources development to cope with
environmental and social responsibility accommodation management, environmental and social impact
assessment, ethical standard in environmental and social responsibility accommodation both in
Thailand and international aspects, the application of sufficiency economy to environmental and social
responsibility accommodation management, and a study of accommodation prototype.
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Aesthetics Management for Accommodation
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Meanings, concepts and innovations of aesthetics management for accommodation based on

culture, identity, and local wisdom, application and production of artistic culture in order to add values,

and learning through aesthetics management for accommodation.
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Seminar in Tourism and Hospitality for Sustainable Development in ASEAN Economic
Community (AEC)
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Seminar in the various issues related to impact of managing tourism and hospitality businesses,
the new world economic order, international organization (OPEC, WTO, UNWTO and others),
ecology, global warming changed crisis and resources, economic development, contemporary
managerial issues related to tourism and hospitality including seminar in tourism innovation concept
and ASEAN Economic Community (AEC) development by discussing, analyzing and solving

problems related to tourism innovation for ASEAN Economic Community (AEC) development.
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Dissertation
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In-depth research on a selected topic relating to management and the research will be

supervised by experienced researchers who are expertise in the selected area
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