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philosophy and methodology of business that include the problem design, research
methods are assumptions, and data collection. Using information technology processing of data
analysis was interpretatin of research. The propose research and application of research results to
application Used in the enterprise.
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Study of qualitative research concepts, different characteristics between quantitative
and qualitative research, qualitative research methodologies and methods, data gathering, types of
qualitative research, developing a research proposal, and writing up qualitative research.
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Advanced Statistical Analysis
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Multivariate analysis, MANOVA, factor analysis, discriminant analysis, cluster
analysis, logistic regression analysis, and non-parametric statistical methods.
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Quantitative Research Methodology
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Quantitative research concepts, research proposal, measurement and data types,

samples and sampling techniques, data collection, hypothesis testing, data analysis and presentation of

research results.

961 831 MIRUIZAVVHGI 3(3-0-6)
Advanced Corporate Finance
d’ a =
Qo lvuessiedan: 1ill
a 4 a a o a a a
NITUATICHNITRUFIND ﬂ'li’JNl,LNuﬂ'lvl,i mimmmunumguﬁﬂu NITUINIT
9 9
NUaa ﬂ'liﬂi“ri'li@‘ﬂﬁ‘a HRONNUNUISYSTULDSISYZYN
Analysis of corporate finance; profit planning; management of flow of funds, cash

flow liabilities; debtor management; sources of short-term and long-term funds.
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Advanced Investment Theory and Analysis
d’ a =
Qo lvvessiedan: 1ill
' a 4 a 4
mqyf]miamuizmwnm N13ANT1EN Time-State Preference NI1TAUATIEN
v 9
AuRAoarnLlssIunannIg Stochastic dominance 31/910090150951A11AY arbitrage
a 4 Yo FY o = Y Y o '
mMsuaiznszezallaglsaaulsny uaznisilesnuanm@esveaiug msdszauyaan
J [ [ 4 4 o a [ o A
naunanning migevieTasldsunsy nagns lunsUsMITNoINUILAZMTTANANTANTUII
9
(2 4
N1TENTINIVDINAIAATITITOYNUD
Intertemporal investment decision theory, time-state preference analysis, mean-
variance analysis, stochastic dominance principle, arbitrage pricing models, multifactor duration

analysis and bond immunization, portfolio insurance, program trading, fund management strategies

and performance evaluation, pricing of derivation product.
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Advanced or specialized topics in Finance which may have a relationship to the
doctoral student’s research topic or may be of sufficient significance for group study.
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Methods of parameter estimation, hypothesis testing of parameters, predicting of

both simple and multiple regression models, limitations of estimation method, how to perform



diagnostic testing on multicollinearity, autocorrelation, heteroscedasticity, and specification error, and
how to solve the problems, maximum likelihood estimation method, asymptotic distribution theory,
computation, and statistical inference, using econometrics software and interpret the estimated results.
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Advanced Econometrics II
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Course focuses on advanced estimation techniques recently applied in financial

research, such as Generalized Method of Moment (GMM), and Simulation techniques. Advanced
econometric models include system equations models — simultaneous equations models and Vector
Autoregressive (VARs) models, advanced time-series models, model for limited and qualitative

dependent variables, linear and nonlinear panel data models. Practical applications of the models are

also emphasized by using Econometrics software and making interpretation of the estimated results.
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Integrated Supply Chain Management
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In this course we will view the supply chain from researchers view point.
Logistics and supply chain management is all about managing the hand-offs in a supply chain -
hand-offs of either information or product. The design of a logistics system is critically linked to
the objectives of the supply chain. Our goal in this course is to understand how apply analytical
tools in logistical decisions impact the performance of the firm as well as the entire supply
chain. The key will be to understand the link between supply chain structures and logistical

capabilities in a firm or supply chain.
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Elements of alternative marketing, segmentation, customer database, planning the offer

product strategy, creative strategic marketing, consumer marketing, direct marketing tools, ethical and

legal issues in direct marketing, direct marketing business case.
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Advanced Consumer Behavior
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Consumer decision making process, models of consumer behavior, and applications
of behavioral science concepts to influence groups and individual behavior, memory of product
information, information search behavior, incidental information acquisition, point of purchase

environment, decision strategy, product evaluation, life cycle purchase patterns.
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Marketing Decisions Modeling
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Quantitative methods in marketing management, models of buyers behavior, brand
choice models, segmentation analysis, new product models, advertising decision models, sales force

compensation, distribution decisions, and pricing decisions.
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Advanced or specialized topics in marketing which may have a relationship to the
doctoral student’s research topic or may be of sufficient significance for group study.
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Background knowledge of financial accounting including elements of financial
statement, recognition, valuation, and disclosure; current issues and problems in financial accounting

discipline; types of financial accounting research; examples of financial accounting research focusing

on research objectives, research approach, data analysis, and research presentation.
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Managerial Accounting Research
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Knowledge of managerial accounting; current issues and problems relating to
managerial accounting; types of managerial accounting research; examples of managerial accounting

research focusing on research objectives, research approaches, data analysis, and research presentation.
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Specific topics in accounting that are currently in the business’ interests or in the

doctoral students’ interest and can be studied as a group.

967 814 NYHYNMIIANIVUGY 3 (3-0-6)

Advanced Management Theory
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Concept and philosophy of classic theory, modern management theory. The
evolution of management theory, the adoption of modern management theory, organization learning
theory, knowledge management, modern human resource management, risk management in

organization, innovation management and creative economies.
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Contemporary Business Issue
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Understanding the importance of change and the tools required to manage change,
introduction to changes, understanding change, new forms of organization, how to management human
resources in order to effect global organizational change, Leadership for Change, building blocks of
corporate entrepreneurship, company evolution and the need for innovation, and case studies required
to independently develop a study of one of major businesses to identify its commitment to innovation

and understanding of and preparation for change.
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International Business Management in AEC
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Study the business environment of the countries in ASEAN Economic Community
(AEQ), such as the situation of economics, society, culture and politics, comparing the business
environment of the countries in AEC with the western countries, study the problems and important

issues relating to business management in AEC countries, comparison between the management of
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international business in AEC and that in western countries, AEC’s role in determining a new
regional direction for international business—review of Thailand’s sufficiency strategy and review of

AEC’s consensus approach.

U v d
967 833 Tassadegsnonazigualugalama o 3 (3-0-6)
Business Structure and Government in Globalization
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Ideology, business and role of government democracy and structure of government,

public policy formation; ethics—need for governance, cost of corruption, competitive pressure, social
forces and the law influencing business and government, The transformation of world economy,
emerging world economic order and the institution of globalization, International competitiveness

and performance, government policy and the competitiveness of economic and industries, key

issues on culture and environment.
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Corporate Social Responsibility
d’ a =
Qoulvvesseds: il
HUIANNAAANNTURATOUADTIAN HIIUANNTUNAFDUADTIAN LNV INVDI
PIANTADFIANANUSVAASOVUDIDIANTADAUIAGON AN UAAYOUVDIDIANTADAND
U J 4 [} v A v o
wymeruazmsidiuimlunnzueslan nagnimsaannNuTUARYOUADTIAL NTUANEN
a Aa
VOITININA
Perspectives on social responsibility, definition of social responsibility, the revival
of corporate social responsibility, corporate responsibility for environment, corporate responsibility
for human rights and global corporate citizenship, marketing approach to be socially responsible,

business case for virtue.
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Ethics and Communication
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A study of ethics as a philosophy of ultimate virtue and criteria for judging man’ s
behavior, ethical standards in the context of cultural different and social values, morality as a means
of leading daily life, ethics as a restraint in different situations, professional ethics of different
groups/organizations, ethical communication, conflicts between ethics and values, effects of
holding/not holding fast to ethical standards on individuals, organizations, society, and the world as

a whole, class presentation and discussion of ethical cases, positive as well as negative.
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Selected Topic in Management
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Problem in management, study concept and theory support conceptual framework in

area of problem of management. Present alternative new procedure for solve management problem.
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Dissertation
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In-depth research on a selected topic relating to management and the research will be

supervised by experienced researchers who are expertise in the selected area.
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