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Cultural Tourism Business Management
Case Study: Ban Pa-ao Community, TamBon Pa-ao, Mueang District,

Ubon Ratchathani Province
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Abstract

Brass handiaafts in Ban Paao community, TamBon Paao, Mueang District, Ubon Ratchathani Province
is unique and attractive to tourists. Cultural Tourism Business Management should focus on
supporting business brass handicrafts souvenir business through creating value and value
added is appropriate. This guideline gives chance to local community in adding income and
encouraging young people to take into account the value of local wisdom. It is consistent with
social enterprise which emphasis on 1) Earning income by self to attain sustainability

2) applying innovation strategy on tourism management and 3) promoting local community participation.
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Keywords: Community based tourism, Social Enterprise
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